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RESEARCH BACKGROUND

% United Methodist % Launched in the “ UMCom
Communications fall/winter of 2019, commissioned What
(UMCom) developed ResourceUMC is an They Think Research
ResourceUMC.org to effort to make to conduct a
create a consolidated, content easier for quantitative
one-stop shop for leaders to find online research study with
resources for church and is managed by church leaders and
leaders, pastors, and UMCom. staff.

staff.
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RESEARCH OBJECTIVES

@ Y

<+ Gather demographic 2 |s site providing relevant, 2 Is site intuitive
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RESEARCH METHODOLOGY

« 27 questions: % Link via email by < August 17-31, % 1.881 Total
including screening, UMCom to 2020 & +/-2.2% Margin of
demographics, & five randomized list of Error
open-ends. 41,000 pastors and

local church
leaders.
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75% Awareness

50% Have Visited Site
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FREQUENCY OF VISITING

m Within the last 30 days
Within the last 60 days
Within the last 90 days

= Within the last six months

m Within the past year
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One-half of users
said the site
nEEINIE
needs.
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TOP REASONS FOR VISITING

Very +
Somewhat Important
To look for current United Methodist Church news 89%
To look for holiday or special event resources 87%
To learn "how to" do something versus ideas on "what to" do 85%
To learn about upcoming events in the United Methodist Church 85%
To provide content that can be used "as is" in our materials 83%
To generate ideas for communication materials 83%
To look for ways to increase member engagement with community service 82%
To get information about current events that affect our communities 81%
To look for ready to use resources 81%

Question: Following are some reasons one might have for visiting ResourceUMC.org.

"7 UMG Website Evaluation Please indicate how important that reason is to you when you visit the site.



Nearly three-
fourths of users
are likely to
recommend the
site.
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WEBSITE USABILITY

A one-st.op.rfesource that aids me in my UMC 579 %
responsibilities

<T ResourceUMC



WEBSITE USABILITY

Two-thirds of users
say the site
contains relevant
information as
well as useful
content.
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Users are least
satisfied with
being able to find
the information
they need.

Low numbers of
problem areas;
Most NO
comments or
don’t know.



MISSING FROM THE WEBSITE

o Betterindex, search function or way
of finding information

o Links to specific resources and/or
sites

e Information for small churches
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BOARDS & AGENCIES ACCESSED

Discipleship Ministry: 55%

Communications: 52%
Church & Society: 31%
Finance & Admin: 27%
Wespath: 27%
Global Ministries: 26%
Religion & Race: 26%
Archives & History: 23%
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BOARDS & AGENCIES ACCESSED

Those who have not
- used the welbsite are
| unaware of it or do
not understand its
purpose.
These non-users
suggest more
promotion of the
site and explanation
of its purpose.
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REASONS FOR NOT VISITING

~31% = Don't Know/Not sure/Didn't know about it/Not sure what it is or its
purpose

~24% = No need or reason to visit/Haven't felt the need to do so/Just
haven't

~10% = Busy/Lack of time

~9% = Finding information & resources elsewhere

<T ResourceUMC



d ResourceUMC

Teresa Faust

Senior Manager, Market Research
& Metrics

tfaust@umcom.orq

615.742.5478

T wmncinss S RESEARCH TEAM



mailto:tfaust@umcom.org

