
United Methodist Communications 
offers tools and resources to help your 
church connect with spiritual seekers. 

Discover them at:
ResourceUMC.org/UMCom

The Barna Group fielded 
this biennial study 
September 12 through 
October 21, 2021, 
using an online panel. 
The data is nationally 
representative of 726 
U.S. adults aged 25-49 
screened to meet the 
definition of a “spiritual 
seeker” by identifying 
with at least five of 
nine statements.

are willing to 
visit a United 

Methodist 
Church online. 
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SPIRITUAL SPIRITUAL 
ACTIVITIES THAT ACTIVITIES THAT 
INCREASED INCREASED 
DUE TO THE DUE TO THE 
IMPACT OF THE IMPACT OF THE 
PANDEMIC:PANDEMIC:
35% 	daily/weekly prayer 

35%	quiet reflection 

32%	time in nature

30% meditation
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66%	 White 
alone

21%	 Hispanic 
any

17% 	 Black 
alone


