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Caring or
advocating
for animals
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Helping those
experiencing
homelessness in
your community
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Working or
donating in a
food bank
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Raising awareness

on issues related
to human
trafficking
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Assisting or
spending time

with elderly adults
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Want to develop spiritually

Want to learn more about
what the Bible really says

Need help or support to cope 66% White
with something difficult alone
Want to reconnect with 21”7 Hispanic
their Christian roots an
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Desire to be personally invited 17 Black
alone

Motivated by hearing good things
Want to see they fit in

Podcast listeners
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GEN X:

38 - 56 year olds
between 1965 and 1983

MILLENNIAL:

23 - 37 year olds born
between 1984 and 1998
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If you have questions or want to learn more about our content, products,
and or services, please contact us or use the following links:

Teresa Faust
Senior Manager, Research and Metrics
tfaust@umcom.org

Michelle Maldonado
Director of Seeker Advertising and Communication
mmaldonado@umcom.org
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Gen X

The Barna Group fielded
this biennial study
September 12 through
October 21, 2021,
using an online panel.
The data is nationally
representative of 726
US. adults aged 25-49
screened to meet the
definition of a “spiritual
seeker" by identifying
with at least five of
nine statements.

MUNICATIONS

United Methodist Communications

United Methodist Communications
offers tools and resources to help your
church connect with spiritual seekers.

rthem at:
ResourceUMC.org/UMCom



